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by  Robert  D.  Leonard  Jr. 

Tokens  have  been  issued  for  many 
purposes  over  the  years.  One  of  the  first 
students  to  examine  their  various  uses  was 
Melvin  Fuld,  in  the  TAMS  Journal  in  1968, 
as  a follow-up  to  an  earlier  article  of  his  in 
Numismatic  News,  September  4,  1961. 

Fuld’s  13th  category  was  “As  a sales  stimu- 
lator,” and  related  to  this  purpose  was  his 
no.  8,  “To  force  customers  to  deal  at  one 
place.”  That  is,  the  issuer  wants  to  stimulate 
sales  all  right — but  only  his  sales. 

Sales  stimulation  is  certainly  a pri- 
mary or  secondary  purpose  of  many  modem 
tokens,  and  is  accomplished  in  various  ways: 
(1)  the  token  is  a metal  coupon,  offering  a 
percentage  discount  or  some  amount  off  the 
regular  price,  or  even  a free  sample;  (2)  it  is 
a metal  trading  stamp,  with  a value  as  low  as 
1/8  of  a cent,  given  with  each  purchase;  (3) 
it  is  used  to  give  a discount  on  a volume  pur- 
chase, as  with  drink,  cigar,  and  shoeshine 


tokens;  or  (4)  it  has  no  exchange  value  as 
such,  but  is  a premium,  souvenir,  or  lucky 
piece,  as  with  cereal  premium  tokens  and 
tokens  commemorating  anniversaries  of 
statehood  or  the  U.S.  Bicentennial. 

Akin  to  sales  stimulator  tokens  are 
“trade  stimu-  lator”  tokens,  since  the  busi- 
ness may  benefit  from  more  than  simply 
sales,  and  it  is  this  category  that  I consider 
here.  I define  trade  stimulator  tokens  as 
those  which  are  (1)  given  away  free  and  (2) 
redeemable  at  only  one  place  of  business  or 
chain  of  company  outlets,  or  for  a single 
manufacturer’s  product(s),  or  at  an  unrelated 
business  with  which  the  issuer  has  made 
prior  arrangements.  Ordinarily  they  would 
have  a stated  value  so  that  they  could  not 
simply  be  passed  with  coins,  like  Hard 
Times  tokens  and  Civil  War  tokens. 

Metal  tokens  have  several  advan- 
tages over  other  types  of  trade  stimulators. 
As  Melvin  Fuld  wrote:  “they  are  ideal  for 

(concluded  on  page  4) 
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CUSTOMERS  FOR  SERIOUS  EXONUMIA! 


For  thirty  four  years,  PRESIDENTIAL  has  been  known  for  selling  the  finest  quality  tokens  and 
medals  in  a wide  variety  of  collecting  fields.  Through  the  years,  we  have  handled  majof  rarities 
in  virtually  every  token  and  medal  collecting  area  of  significance.  Below  are  just  a few  of  the 

areas  in  which  we  deal  extensively. 

Hard  Times  & 19th  Century  Merchant  Tokens  Betts  Medals 

Civil  War  Tokens  Indian  Peace  Medals 

Transportation  Tokens  U.S.  Mint  Medals 

So-Called  Dollars  World  s Fair  & Exposition  Items 

All  Kinds  of  Political  Americana  Art  Medals 

Official  Presidential  Inaugural  Medals 

AT  AUCTION 

We  offer  material  from  all  of  the  above  areas  - plus  some.  We  conduct  a major  sale  each  year  at 
the  Baltimore  Coin  & Currency  Convention.  The  subscription  fee  of  $10.00  brings  you  three  sale 
catalogs  + prices  realized.  New  TAMS  members  who  have  never  before  received  our  sales  may 

request  a complimentary  copy  of  our  next  sale. 

PRIVATE  TREATY  SALES 

As  of  May  1 , 2005,  we  have  closed  our  retail  store  and  will  conduct  our  business  solely  through 
the  mail,  internet,  an  occasional  show  and  at  auction.  We  are  active  both  buying  and  selling  on 
eBay  under  the  name  Medalsman.  We  will  be  pleased  to  receive  your  want  list. 

WE  ARE  BUYING 

As  much  as  we  would  like  it  to  be  otherwise,  we  operate  in  a relatively  thin  market.  The  majority 
of  coin  dealers  could  care  less  about  tokens  and  medals  and  their  buying  prices  reflect  that 
disinterest.  PRESIDENTIAL  has  specialized  in  the  token  and  medal  field  for  30  + 
years  and  is  in  a position  to  offer  fair  and  knowledgeable  prices  for  your  material.  If  you  would 
rather  sell  at  auction  - there  is  no  better  vehicle  than  our  professionally  cataloged  illustrated 
sales.  Our  commission  rate  is  a reasonable  10%  and  payment  is  made  promptly  45  days  after  the 

close  of  the  sale. 
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Through  Leonard’s  Lens 

Contrary  to  what  I wrote  in  the  December 
TAMS  Journal,  your  dues  notice  was  included  with  the 
October  issue,  though  it  was  inadvertently  printed  with 
the  Secretary’s  address.  Use  it  anyway.  If  you  pay 
promptly  you  will  save  TAMS  the  expense  of  a second 
notice.  (Thanks!) 

Our  Librarian,  Peter  Irion,  reports  that  he 
expects  to  have  the  first  revision  of  the  alphabetical 
listing  of  the  TAMS  Library  catalog  completed  by  the 
time  you  receive  this  issue.  Look  for  it  on  the  TAMS 
web  site,  http://www.tokenandmedal.org/. 

The  West  Virginia  catalog  is  nearly  ready  for 
the  printers.  We  hope  to  have  copies  available  for  sale 
at  the  TAMS  table  at  this  year’s  ANA  Convention  in 
Milwaukee,  August  8-12. 


original  TAMS  Journal  article  yourself.  Journal  Editor 
Dave  Schenkman,  email  dave@turtlehillbanjo.com, 
welcomes  the  opportunity  to  assist  you  with  article 
advice  and  illustrations. 


Robert  D.  Leonard  Jr. 


°SecretaryS 

^REPORT 


Period  Ending  January  15,  2007 


TAMS  members  and  prospective  members 
are  requested  to  contact  the  TAMS  Secretary 
regarding  any  changes  in  name,  address, 
applications,  subscrip-  tions,  resignations, 
missing  issues,  deaths  or  any  other  TAMS 
business.  Contact  the  Editor,  David 
Schenkman,  P.O.  Box  366,  Bryantown,  MD 
20617,  for  matters  relating  directly  to  the 
Journal. 


For  security  reasons  the  TAMS  Board  of 
Directors  has  voted  to  not  publish  members’ 
address  in  the  Secretary’s  Report.  Any 
member  wishing  to  contact  a new  member 
may  do  so  by  sending  a self  addressed 
stamped  letter  to  the  Secretary,  and  the 
letter  will  be  forwarded  to  the  member. 


Free!  One  of  the  least-utilized  benefits  of 
TAMS  membership  is  the  free  25-word  want  ad  in  each 
issue.  I refuse  to  believe  that  no  member  has 
unwanted  material:  remains  of  hoards,  duplicates,  or 
items  no  longer  collected.  A TAMS  Journal  classified 
ad  is  a much  better  way  to  dispose  of  such  things  than 
eBay — no  Listing  Fee,  no  Final  Value  Fee,  no  threat  of 
negative  feedback — and  you  are  selling  to  a fellow 
TAMS  member  bouind  by  our  Code  of  Ethics.  Give  it  a 
try!  Details  are  found  at  the  head  of  the  Marketplace 
section  in  this  issue. 

This  issue  contains  an  article  of  mine,  '"Trade 
Stimulator’  Tokens  of  the  United  States.”  I found  it 
impossible  to  write  it  without  frequent  reference  to 
token  catalogs  written,  edited,  and  published  by  our 
current  Editor  and  Publisher,  David  E.  Schenkman  and 
Paul  Cunningham.  TAMS  is  indeed  fortunate  to  have 
our  journal  produced  by  such  eminent  scholars.  And 
the  best  way  to  thank  and  honor  them  is  to  submit  an 


Submitted  by  Rachel  Irish 

New  Members 

8089  Salmon,  Todd;  NH,  PCWT-Military.  Civil 

War  Token  Society 

8090  Thompson,  Pamela  S.;  KY,  Abraham 

Lincoln,  Firemen,  David  Schenkman 

8091  Nash,  BilI,CA;  New  Mexico,  Prison.  John 

Grost 

8092  Wolf,  Carl  F.,  IL;  ANA,  CSNS,  IL  Num 

Assn.,  Chicago  Coin  Club,  Bob  Leonard 

8093  Nowicki,  Richard,  OH;  Tokens-Trans- 

portation  and  Ohio  Merchant,  Myron 
Xenos 

8094  Straker,  Bob,  IA;  Tax,  Iowa,  Hickey.  Bob 
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8095  Klennian,  Allan,  Canada 

8096  Dool,  Donald  H.,  IL;  San  Martin  Medals, 

La  Sociedad  "La  Medalla,"  Bob  Leonard 

Reinstated 

1740  Lerch,  Ron,  CA 

Address  Changes 

2886  Ascher,  Gary  G.,  WI 
7975  Bolton  Jr.,  Stanwood  K.,  NY 
7679  Brown,  Roger,  PA 
6720  Brown,  Lary  P.,  CO 
4119  Burgess,  Clifford,  GA 
69  Medcalf,  Gordon,  HI 
LM205  Slabaugh,  Arlie,  PA 
5018  Wooldridge,  Thomas  D.,  MS 
46  Zeddies,  Mike  B.,  AZ 

Deceased 

5990  Glise,  Gary  E.,  NY 
Lost  Contact 
LM  36  Schulz,  D.  E.,  MN 
Resigned 

6052  Luce  Jr.,  Charles  M.,  CA 
7950  McMahon,  Robert,  LA 
7465  Vrba,  James  E.,  MO 


Forty  Years  Ago  in  TAMS 


(February,  2007) 

Forty  years  ago  this  month  Ben  Odesser 
was  featured  as  the  TAMS’  Treasurer.  Born  in  Punx- 
sutawney,  PA,  in  1910,  he  would  have  been  about  97 
today!  [Note  that  this  article  was  written  on  Ground- 
hog’s Day,  2007.]  A large  and  comprehensive  catalog 
of  Goetz  World  War  I Period  Medals  was  presented 
by  Don  Decker.  Dwight  Safford  writes  of  Slot 
Machines  and  Their  Tokens  - Out  of  the  Past.  Gerald 
Johnson  offers  his  new  (and  first)  Trade  Tokens  of 


Wisconsin  for  $5.  D.  Frank  Elam  is  a new  member  of 
TAMS. 

30  years  ago,  T.H.  Robinson  published  a 
small  introductory  listing  of  Arkansas  tokens.  Bob 
Lemke  researches  the  The  GM  Motorama  Spinoffs 
(spinners).  Bruce  Smith  writes  up  another  Auction 
Block  (13th  Inf  Brunswick  token,  $12.76,  etc.).  Gerald 
Johnson  describes  some  unlisted  telephone  tokens  in 
Unlisted  Numbers. 

20  years  ago,  based  upon  the  research  of  a 
provisional  sales  tax  token,  Rich  Hartzog  publishes 
The  KundigTokens  of  Pleasant  Plains,  Illinois.  George 
Cuhaj,  a long-time  boy  scout  and  leader,  writes  Tok- 
ens Abound  at  National  Scout  Jamboree.  William 
West  catalogs  all  the  known  tokens  of  John  Ascu- 
aga’s  Nugget,  in  Sparks,  Nevada. 

10  years  ago,  summer  convention  pictures 
are  shared.  Terry  Stahurski  writes  of  the  Medals, 
Badges,  and  Tokens  of  Cleveland's  Centannial  Cele- 
bration. Gino  Sanfilippo  describes  and  catalogs  the 
many  so-called  half  dollars  of  the  Heraldic  Art  Com- 
pany. Mintage  numbers  of  both  silver  and  gold  issues 
are  given.  An  important  L.A.  Stamp  article,  Counter- 
feit, Restrike,  and  Fantasy  Token  Update,  is  penned 
by  David  Schenkman. 

Almost  Taken  for  a Token 

by  Lenny  Goldberg 


A maverick  token  is  not  always  what  it's 
cracked  up  to  be.  And  the  true  story  that  follows  will 
illustrate  what  I mean. 

A person  we'll  call  Joe  Coin  Collector  saw  a 
token  for  sale  in  an  Internet  and  live  auction.  The  auc- 
tion house  is  well-known.  This  particular  token  was 
originally  from  a well-know  numismatist's  collection. 

Joe  Coin  Collector  saw  that  two  or  three  coin 
collectors  were  already  bidding  on  this  token.  The 
token  had  the  word  "Yellowstone"  on  one  side  and 
the  name  of  the  merchant  on  the  other  side.  It  was 

(Concluded  on  page  20) 
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“Trade  Stimulator”  Tokens  of  the  United  States 


by  Robert  D.  Leonard  Jr. 

Tokens  have  been  issued  for  many  purposes  over 
the  years.  One  of  the  first  students  to  examine  their  various 
uses  was  Melvin  Fuld,  in  the  TAMS  Journal  in  1968,  as  a 
follow-up  to  an  earlier  article  of  his  in  Numismatic  News, 
September  4,  1961.  Fuld’s  13th  category  was  “As  a sales 
stimulator,”  and  related  to  this  purpose  was  his  no.  8,  “To 
force  customers  to  deal  at  one  place.”  That  is,  the  issuer 
wants  to  stimulate  sales  all  right — but  only  his  sales. 

Sales  stimulation  is  certainly  a primary  or 
secondary  purpose  of  many  modem  tokens,  and  is 
accomplished  in  various  ways:  (1)  the  token  is  a metal  cou- 
pon, offering  a percentage  discount  or  some  amount  off  the 
regular  price,  or  even  a free  sample;  (2)  it  is  a metal  trading 
stamp,  with  a value  as  low  as  1/8  of  a cent,  given  with  each 
purchase;  (3)  it  is  used  to  give  a discount  on  a volume  pur- 
chase, as  with  drink,  cigar,  and  shoeshine  tokens;  or  (4)  it 
has  no  exchange  value  as  such,  but  is  a premium,  souvenir, 
or  lucky  piece,  as  with  cereal  premium  tokens  and  tokens 
commemorating  anniversaries  of  statehood  or  the  U.S. 
Bicentennial. 

Akin  to  sales  stimulator  tokens  are  “trade  stimu- 
lator” tokens,  since  the  business  may  benefit  from  more  than 
simply  sales,  and  it  is  this  category  that  I consider  here.  I 
define  trade  stimulator  tokens  as  those  which  are  (1)  given 
away  free  and  (2)  redeemable  at  only  one  place  of  business 
or  chain  of  company  outlets,  or  for  a single  manufacturer’s 
product(s),  or  at  an  unrelated  business  with  which  the  issuer 
has  made  prior  arrangements.  Ordinarily  they  would  have  a 
stated  value  so  that  they  could  not  simply  be  passed  with 
coins,  like  Hard  Times  tokens  and  Civil  War  tokens. 

Metal  tokens  have  several  advantages  over  other 
types  of  trade  stimulators.  As  Melvin  Fuld  wrote:  “they  are 
ideal  for  direct  mail  and  package  enclosure,  as  they  are  flat, 
light  in  weight,  yet  sturdy,  attention  getters.... As  they  are 
re-usable,  the  initial  cost  is  the  only  cost,  because  as  they  are 
turned  in  they  may  be  reissued  almost  immediately.  Carried 
around  in  the  pocket  or  purse,  trade  checks  not  only  serve  as 
constant  reminders  of  the  issuer,  they  can  [usually]  be 
redeemed  immediately  at  the  point  of  issue  for 
merchandise.” 

Early  Trade  Stimulator  Tokens 

Probably  the  earliest  U.S.  trade  stimulator  token  is 
that  for  Atwood  s Kail  Road  Hotel,  with  the  inscription 
“Carry  Me  to/  Atwood’s/  Rail  Road  Hotel/  243  Bowery/  and 
My  Face/  is  Good  For/  3 Cents”  (Bushnell  New  York  City 


116,  Wright  28,  Miller  45-8,  Rulau  HT  220-224),  though 
only  the  two  copper  versions,  Rulau  HT  220  and  221,  are 
likely  to  have  been  regularly  used.  Rulau  dates  these  to  the 
period  1835-38.  Presumably  they  were  passed  out  to  pas- 
sengers arriving  in  New  York  in  the  hope  that  they  would 
make  their  accommodation  at  the  lesser  known  Atwood’s 
because  of  the  price  reduction.  In  1835,  according  to  the 
Strangers  ’ List,  an  average  of  290  people  registered  at  New 
York  hotels  every  day.  With  hotel  charges  of  $1.50  per  day 
and  a typical  stay  of  three  days,  each  visitor  persuaded  to 
stay  at  Atwood’s  produced  $4.50  in  gross  revenue — a good 
return  for  a 3 cent  discount! 


M.A.  Abrahams  issued  this  token  for  his 
store  in  Weston,  Missouri.  He  used  a 

SIMILAR  TOKEN  FOR  HIS  STORE  IN 

Independence. 

Another  early  piece  is  the  “10”  token  of  The  Peo- 
ples Outfitting  Store,  Independence,  Missouri  (later  at 
“Weston”  [Westport],  Missouri),  issued  circa  1849-52  to 
1854  (Bushnell  Independence  1,  Miller  40,  Rulau  Mo  40). 
These  were  probably  made  in  St.  Louis.  Perhaps  they  were 
used  as  a metal  coupon,  to  be  distributed  in  St.  Louis  to 
induce  emigrants  to  call  on  The  Peoples  Outfitting  Store  at 
the  trailhead  for  the  Santa  Fe  and  Oregon  Trails  in  order  to 
receive  their  discount. 

A more  clearly-marked  trade  stimulator  token  is 
Miller  NY  302,  Wright  438,  Rulau  NY  302.  A soft  white 
metal  issue  probably  of  circa  1845-60,  it  proclaims  “Havens 
Hatter/  202/  Broadway/  N.Y ./  One  Price/  and/  No  Devia- 
tion./ Copy-Right  Secured.”,  with  reverse  “A  Hat  Bought/ 
For/  10  c ,s  Less/  Than  the  Regular/  Price  Marked  by/  Pre- 
senting/ This  One  Check.”  Less  generous  was  the  offer  of 
Locke’s  Family  Shoe  Store,  whose  white  metal  token 
(Wright  614)  offered  “5/  Cents/  If  You  Buy/  $1/  At  Our 
Store”  (Wright  614,  not  in  Miller  or  Rulau);  this  maverick  is 
of  uncertain  date  and  might  be  as  late  as  the  1 890s. 

While  there  are  probably  trade  stimulator  tokens 
from  the  Civil  War  era,  they  do  not  seem  to  have  become 
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common  until  1875,  when  the  minting  of  souvenirs  com- 
memorating the  centennial  of  American  independence 
commenced.  A large  number  of  white  metal  tokens  were 
given  away  as  premiums,  mainly  by  merchants  in  the  East, 
and  w'hile  all  of  these  could  be  considered  “sales  stimula- 
tors” (as  they  brought  potential  customers  into  the  store),  a 
few  actually  have  values  such  as  1 glass  of  soda  water,  1 lb. 
coffee,  one  soda,  and — with  every  purchase — “a  present” 
(Slabaugh  New  York  City  S-27  and  S-29,  Danville,  Virginia 
S- 1 70,  and  Philadelphia  S- 1 05;  Miller  New  York  268-274B 
and  unlisted,  Virginia  2,  and  Pennsylvania  182  and  198-201; 
Rulau  NY-NY  720-728A  and  NY-NY  730-732,  Va-Da  3] 
and  Pa-Ph  950-956). 

After  1 890  the  classic  trade  stimulator  card  began 
to  appear  in  quantity.  Wright  983  (Rulau  Nke  10),  an  alum- 
inum token  issued  circa  1893-1897,  reads  “Sibley  and 
McAllister/  Cor  /Fourth  Ave  & 9th  St  /New  Kensington  Pa/ 
Clothing/  Shoes,  Hats/  and / Men  Furnishings”,  with  the 
reverse  “Sibley  and  McAllister/  Good  For/  50/  Cents/  as 
Payment  on  Any/  Suit  in  Store/  Sold  at/  Regular  Price/  Cor 
4th  Ave  & 9th  St.  New  Kensington  [Pennsylvania]”.  Since  a 
men’s  suit  cost  $7.00  and  up  then,  this  represented  a dis- 
count of  about  5%-7%.  Another  pioneering  piece  is  Wright 
1128  (Rulau  Pym  8),  a square  aluminum  token  promoting 
the  Smalley  model  bicycle  made  by  the  Plymouth  Cycle 
Mfg.  Co.  of  Plymouth,  Indiana;  it  reads  “One  Only  of  These/ 
Good  For/  $1.00/  If  Presented  to  Any/  Retail  Agent/  In  Pay- 
ment for  a/  Smalley”.  One  dollar  wasn’t  much  of  a discount, 
as  a Smalley  bicycle  would  have  cost  at  least  $50  and  pro- 
bably $100  or  more.  This  company  was  in  business  only  in 
1 895  and  1 896,  and  perhaps  its  stinginess  in  promoting  sales 
contributed  to  its  demise. 

In  addition  to  tokens  providing  significant  dis- 
counts on  expensive  products,  discounts  were  offered  on 
less  costly  goods  and  services  too.  The  Tolman  Steam 
Laundry  of  Washington,  D.C.  issued  aluminum  tokens  good 
for  5 cents  in  part  payment  of  any  package  [of  laundry]  of 
500  or  more  (Wright  1151,  Rulau  2004  unlisted,  Schenkman 
T20)  circa  1893-97.  About  this  same  time  the  Celluloid 
Starch  Co.  of  New  Haven,  Connecticut  (founded  1886) 
issued  a series  of  brass  tokens  offering  a free  package  of 
celluloid  starch  or  three  packages  for  20  cents,  or  a large 
package  for  5 cents  with  the  token  (Rulau  Nhv  20-25).  This 
“reverse  discount”  (token  states  the  amount  to  be  paid  rather 
than  a face  value)  was  also  popular  with  saloon  tokens,  such 
as  those  of  Jos.  S.  Price  of  Chicago,  which  read  “This  Check 
& 100  Good  For  Any  150  Drink”  (Schmidt  P70-  P70a,  Rul- 
au Chi  135-137). 

Free  sample  and  premium  trade  stimulator  tokens 
continued  to  be  made  also.  One  of  these  is  Wright  1 126  (not 
in  Rulau,  2004),  another  aluminum  piece  of  the  1893-97 
period,  stating  that  it  “will  be  redeemed  by  any  Dealer... for 
One  Santa-Bana  Cigar”  by  The  R.  & W.  Jenkinson  Co.  Not 
quite  so  generous  was  Thurber,  Whyland  Co.’s  brass  token 


with  the  legend  “Five  of  These  Souvenirs/  May  be 
Exchanged  For  a / Taps/  Cigar”  (Wright  1 146,  not  in  Rulau, 
2004).  Probably  one  token  was  given  with  each  purchase  of 
one  or  more  cigars. 


Many  merchants  issued  tokens  featuring  a 
bust  of  Admiral  Dewey  on  the  reverse. 

This  one  prompted  Houston’s  Hand  Made  5 

CENT  CIGAR. 

When  Admiral  Dewey  was  welcomed  home  in  the 
fall  of  1899,  “a  profusion  of  numismatic  memorabilia”  was 
issued.  Dewey,  Fuld,  and  Slabaugh  estimated  the  total 
number  of  tokens  may  have  reached  or  exceeded  300,000, 
from  33  advertisers.  Among  these  promotional  items  are 
several  marked  trade  stimulator  tokens:  50  on  a Houston’s 
hand  made  cigar  (DFS  13,  Rulau  Paw  2);  500  on  a $10.00 
cash  purchase  at  Meara  Bros.  & Co.  Clothiers,  Torrington, 
Connecticut  (DFS  20,  Rulau  2004  unlisted);  5 cents  in  trade 
at  Pitts’g  Alum.  Co.,  San  Francisco  and  Los  Angeles  (DFS 
25,  Rulau  SFO  55),  thought  to  have  been  issued  in  1898  as  it 
is  dated  May  1st  98;  500  on  a $10.00  cash  purchase  at  “The 
Model”  clothiers,  Cortland,  N.Y.  (DFS  29a  and  b,  Rulau 
Cor  30  and  Cor  31);  and  $1 .00  in  Dewey  stamps  (apparently 
trading  stamps  of  some  type)  for  a cash  purchase  of  50  cents 
at  any  store  giving  the  stamps,  plus  the  usual  number  of 
stamps  as  premium  (DFS  31,  not  in  Rulau,  2004). 

This  survey  of  late  19th  century  trade  stimulator 
tokens  is  far  from  exhaustive  and  should  not  be  thought  of  as 
a catalog.  An  even  greater  explosion  of  trade  stimulator  tok- 
ens occurred  in  the  20th  century,  however,  involving  the 
creation  of  entire  categories  of  exonumia. 


The  20th  Century 

Most  encased  cents  are  given  away  free,  but  only 
Good  For  encased  cents  strictly  qualify  as  trade  stimulators. 
One  of  the  earliest  of  these  pieces  is  the  encased  1901  Indian 
Head  cent  of  Chic  & George  of  Cincinnati  (not  stated)  in  the 
form  of  a chamber  pot,  Good  For  50  in  trade  (Lipscomb 
Cl  1445).  Other  early  pieces  are  those  of  the  Blennerhassett 
Hotel  in  Parkersburg,  West  Virginia,  and  the  New  Meredith 
House  Bar,  unstated  but  known  to  be  Washington,  Indiana; 
both  are  chamber  pot  shaped  encased  1902  cents,  each  good 
for  100  in  trade. 
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The  Blennerhassett  Hotel  of 
Parkersburg,  West  Virginia,  issued  this 

SCARCE  ENCASED  CENT. 

Geo.  J.  Birkel  Co.  of  Los  Angeles,  Steinway  piano 
dealers  (Feisel  Los  Angeles  20,  Kappen  Los  Angeles  128) 
issued  round  encased  1902  and  1904  Indian  Head  cents; 
each  states  that  it  is  “Good  For  Ten  Dollars  as  Part  Payment 
on  Piano/Not  More  Than  One  Check  to  Apply  on  a Single 
Sale”.  In  the  1930s,  two  Hollywood  credit  jewelers,  Rod- 
ger-Holmes  Jewelers  and  Strasburg’s  of  Hollywood,  distri- 
buted encased  cents  good  for  $1.00  when  opening  an 
account  (or  on  account),  using  1935  and  1937  cents  (Feisel 
Hollywood  1 1 and  13,  not  in  Kappen). 

“Good  For”  advertising  mirrors  fall  into  the  trade 
stimulator  category  also.  Popular  from  approximately  1900 
to  1910,  they  were  given  out  mainly  by  saloons  and  hotels 
from  coast  to  coast.  Though  they  have  a value  (excluded  are 
mirrors  that  do  not),  usually  “Good  For  100  in  Trade,”  it  is 
unlikely  that  they  were  used  much  for  trade  and  redemption 
at  the  local  saloon,  as  standard  aluminum  or  brass  “Good 
For”  tokens  sufficed  for  that.  Rather,  they  were  rewards  to 
good  customers,  vendors,  or  friends  of  the  owner.  These 
mirrors  featured  a colorized  sepia-tone  stock  photograph  on 
the  back,  often  of  a provocatively  dressed  (or  nude)  woman 
in  elaborate  garb  in  various  poses  or  a cute  little  girl,  as  the 
taste  of  the  clientele  required.  They  were  made  by  the  Cru- 
ver  Manufacturing  Company  of  Chicago,  Brown  & Bigelow 
of  St.  Paul,  the  American  Badge  Co.,  and  perhaps  others. 

Piano  tokens  were  another  innovation  of  this  era.  A 
typical  issue  was  that  of  the  Friedrich  Music  House  of  Grand 
Rapids,  Michigan,  who  offered  $10  on  the  purchase  of  a 
piano  or  player  (Cunningham  370F9A).  This  token  is  dat- 
able to  the  period  from  the  1890s  to  about  1910  by  its  refer- 
ence to  a “player,”  in  this  context,  a piano  player,  a foot- 
pumped  device  which  used  paper  rolls  to  operate  a series  of 
tiny  felt-covered  fingers  to  play  tunes  on  a piano.  These  cost 
around  $250  and  were  popular  until  about  1910,  when  they 
were  supplanted  by  real  player  pianos.  Friedrich’s  discount 
was  thus  about  4%. 

I okens  issued  by  banks  and  other  savings  institu- 
tions to  promote  deposits  began  to  appear  about  the  time  of 
the  first  World  War.  (Half  a century  later,  toasters  would  be 


Banks  used  tokens  such  as  these  to 

ATTRACT  NEW  CUSTOMERS. 

the  preferred  premium!)  The  Security  Savings  and  Commer- 
cial Bank,  Washington,  D.C.,  issued  attractive  brass  tokens 
showing  the  bank  building,  good  for  25  cents  with  a new 
savings  account  of  $5.00,  if  left  on  deposit  12  months 
(Schenkman  S31);  the  bank  opened  about  1914.  Another 
Washington,  D.C.  bank,  Washington  Savings  Bank,  passed 
out  brass  checks  “Good  For/  Credit  of/  One  Dollar/  When/ 
Deposited  From/  Our  Home/  Savings  Bank”  (Schenkman 
W30)  at  some  time  between  about  1917  and  1933.  Similar 
tokens  were  issued  by  institutions  across  the  country  as  late 
as  the  1930s.  Related  to  these  are  tokens  offering  a discount 
on  safe  deposit  box  rent,  which  perhaps  precede  them. 


TWO  OF  THE  MANY  TOKENS  ISSUED  BY  REAL 
ESTATE  FIRMS  TO  STIMULATE  SALES  OF  LOTS. 
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After  the  end  of  World  War  1,  another  trade  stimu- 
lator invention  was  the  real  estate  token.  These  were  scat- 
tered about  (sometimes  literally)  by  developers  of  new  sub- 
divisions of  large  cities  or  their  suburbs,  so — though  also 
found  coast  to  coast — there  are  many  fewer  issuers.  A typi- 
cal token  is  that  of  W.  W.  Walter  & Co.  of  Chicago,  a 32  mm 
brass  token  with  the  inscription  “Bring/  This  Coin  to  Our/ 
Office  At  Once/  It  Entitles  You  to/  One  of  Our  Lots  in  the/ 
Beautiful/  Million  Dollar/  Downers  Grove  Estates/  Abso- 
lutely Free/  Subject  to  Your  Inspection/  And  Payment  of 
Legal/  And  Miscellaneous/  Expenses  for/  Transferring” 
(Vacketta  Chi  W04).  A later  version  of  this  token  carried  a 
slightly  expanded  inscription  and  was  reduced  in  diameter  to 
30  mm.  W.W.  Walter  issued  similar  tokens  promoting  their 
Wheaton  Estates  development.  (Downers  Grove  and 
Wheaton  are  western  commuting  suburbs  of  Chicago,  with 
rail  access  since  the  19th  century.)  Similar  tokens  were 
issued  by  Sylvia  Park  Development  Co.  of  Los  Angeles  to 
promote  their  development  in  Topanga  Canyon  near  Santa 
Monica  (Kappen  Topanga  1-9). 


Typical  soap  tokens  from  the  1 920s  and 
1 930s. 

cities  in  state  token  catalogs,  but  they  are  really  nonlocal; 
typical  offers  are  “one  cake  of  Crystal  Cocoa  soap  free  when 
you  buy  one  cake  Palmolive  soap”  and  “ 3 cakes  Kirk’s 
Hardwater  Castile  for  70”,  with  a notice  to  dealers  from  the 
manufacturer  that  the  token  will  be  redeemed  at  “your  retail 
price”  or  “the  difference  between  70  and  the  usual  retail 
price.” 


Other  real  estate  tokens  were  less  vague  about  the 
funds  necessary  to  obtain  title  to  the  lot.  The  promoters  of 
Wilmington  Manor,  Dupont  Blvd.,  Wilmington,  Delaware, 
offered  the  deed  to  a “High  and  Dry”  building  lot  for  trans- 
fer charges  of  $47.50.  This  development,  and  those  of  Koch 
Realty  Co.  of  Philadelphia  and  other  cities,  explicitly 
restricted  the  transfer  of  lots  to  “White  Race  Only.” 

This  same  period  saw  widespread  issuance  of  trade 
stimulator  tokens  by  credit  jewelers,  and  stores  selling  furni- 
ture on  credit.  Clothiers  continued  to  give  out  tokens  such  as 
those  good  for  $1.00  on  any  purchase  of  $10  or  more  (Peo- 
ple’s Clothing  Co.,  Wilmington,  Delaware,  Miller  Wilming- 
ton P4),  500  on  any  hat  of  $2.00  or  over  (Washington,  D.C., 
Schenkman  G5)  or  $1.00  on  a suit  or  overcoat  (Washington, 
D.C.,  Schenkman  B30).  In  Chicago,  the  Shoe  House  offered 
“A  Discount  of  10  Per  Cent  on  All  Shoes  Bought  in  this 
Store”  (Vacketta  Chi  S52). 

The  soap  token  was  another  trade  stimulator 
innovation  of  this  period.  About  200  varieties  are  known, 
primarily  issued  between  1925  and  1935.  Made  of  alumi- 
num, brass  or  zinc,  most  are  round  or  octagonal,  but  some 
are  square  or  scalloped  and  a few  are  shaped  to  resemble  a 
bar  of  soap  (Baum  La-8  through  La- 10)  or  box  of  soap 
flakes  (Baum  I.F.-l).  These  are  usually  attributed  to  specific 
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This  “good  for  $1 .00  on  a new  tire  and 

TUBE”  ALUMINUM  TOKEN  WAS  PROBABLY  USED 
DURING  THE  1 920S  OR  1 930S. 


New  products  of  the  1920s  brought  new  trade 
stimulator  tokens.  The  Carlyle  Produce  and  Feed  Co.  of 
Carlyle,  Illinois,  gave  out  tokens  offering  $1.00  on  a tire  and 
tube  or  $10  on  a radio  set  (Vacketta  Cly  01);  these  amounts 
seem  strange  today,  but  in  1927  radios  typically  cost  from 
$50  to  over  $300,  while  a tire  and  tube  set  was  priced  at 
only  $9  or  $ 1 0,  so  the  offered  discount  was  on  the  order  of 
10%.  In  Washington,  D.C.,  the  Caspar  Oil  Sales  Co.  pro- 
moted its  “1500  Mile”  (sic!)  Caspar  Motor  Oil  with  nickel 
tokens  good  for  25  cents  on  a motor  oil  purchase  (Schenk- 
man CIO);  this  firm  was  in  business  circa  1925-27.  The  Pur- 
itan Malt  Extract  Co.  of  Chicago  distributed  tokens  good 
until  October  1927  to  promote  their  Bohemian  Hop  Fla- 
vored Puritan  Malt  with  a “buy  one,  get  one  free”  offer 
(Vacketta  Chi  BB63). 

With  the  Great  Depression  of  1929  through  the  late 
1930s,  merchants  anxious  for  business  tried  a number  of 
token  offers  in  an  effort  to  stimulate  trade.  In  Hollywood, 
the  Exclusive  Gown  Shoppe  gave  in  to  the  general  gloom  by 
offering  a “Lucky  Depression  Coin”  good  for  a 10%  reduc- 
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tion  on  all  purchases  (Kappen  Hollywood  42).  However,  a 
positive  approach  was  taken  by  the  Milwaukee  Walgreen 
Drug  Stores  in  1932,  who  issued  14  different  brass  “Mil- 
waukee Prosperity”  tokens  giving  discounts  on  items  from 
aspirin  to  Zino-pads  (Johnson  Milwaukee  295-308). 

More  desperate  measures  were  tried  in  1933.  The 
PAL  System  chain  of  service  stations  distributed  gilt- 
finished  brass  tokens  that  year  offering  500  on  any  $1.00 
service  operation  (Clifford  Mishler  collection,  called  by  him 
a “business  builder  token,”  a fine  alternative  to  my  “trade 
stimulator”).  Movie  theatres  provided  inexpensive  enter- 
tainment, but  even  they  resorted  to  trade  stimulators  like  that 
of  Los  Angeles’  Plaza  Theatre,  whose  gilt  brass  token  gave  a 
discount  of  100  on  any  adult  ticket  until  Sept.  1,  1933  (Kap- 
pen Los  Angeles  861).  Piggybacking  on  movie  attendance 
were  other  merchants,  such  as  the  Richfield  Oil  Company  of 
Los  Angeles,  issuers  in  October  1933  of  round  wooden  nick- 
els (printed  in  red  on  plywood,  unlike  modem  round  issues) 
good  for  50  on  one  admission  at  the  Paramount  Theatre 
there  (Kappen  Los  Angeles  919).  The  Atlanta  Milling  Co. 
gave  attractive  aluminum  or  fiber  tokens  to  buyers  of  its 
Capitola  flour  good  for  a free  admission  to  “your  favorite 
theatre”  as  late  as  the  1940s,  some  even  being  labeled  “The 
Movie  Money  Flour”  (Partin  and  Partin  1145  M-la  through 
M-3a).  Each  5 lb.  bag  contained  a little  white  envelope  with 
a token  inside.  (Later  issues,  from  the  1950s,  were  good  for 
50  in  trade  “with  your  merchant”.) 

Surely  the  most  extreme  effort  was  that  of  Paw- 
tucket, Rhode  Island,  whose  incuse  aluminum  tokens  were 
redeemable  on  only  a single  day — Roosevelt  Day — March 
4,  1933  (author’s  collection),  good  for  5 cents  on  each  dollar 
purchased.  Tokens  worth  $5,000  were  given  out  by  the 
Pawtucket  Business  Men’s  Association  and  the  Chamber  of 
Commerce,  with  half  dropped  by  airplane  March  3,  1933, 
according  to  the  Pawtucket  Times , March  3,  1933.  The 
publicity  and  necessity  to  redeem  the  tokens  before  they 
expired  the  next  day  must  have  boosted  sales  considerably. 

After  Repeal,  beer  tokens  reappeared.  In  1935, 
Prima  Brewing  Company  of  Quincy,  Illinois,  distributed 
brass  tokens  good  for  one  glass  of  Prima  Beer  “at  any 
tavern”  (Vacketta  Qui  23).  Big  3 Beer  of  Mansfield,  Ohio, 
offered  brass  tokens  “Good  For  50  in  Trade”  (Lipscomb 
MA3080);  Big  3 Beer  is  said  to  have  been  in  business 
1930-47,  but  a late  1930s  date  for  this  token  seems  most 
likely. 

One  of  the  last — but  hardly  least — trade  stimulator 
tokens  of  this  decade  was  that  issued  by  Goldblatt  Bros,  of 
Chicago,  a huge  63  mm  aluminum  token  redeemable  for  250 
in  merchandise  until  Sept.  16,  1939  at  Goldblatt’s  State 
Street  store  only,  in  honor  of  their  25th  anniversary.  The 
distribution  method  is  said  to  have  included  scattering  them 
in  vacant  lots,  of  which  there  were  many  in  Chicago  then. 


Postwar  Developments 

During  World  War  II,  demand  for  products  was  so 
high,  and  scarcity  (and  rationing)  so  great,  that  trade  stimu- 
lation took  a back  seat.  Also,  beginning  in  1942  token  manu- 
facturing was  restricted  to  conserve  metals  needed  for  arma- 
ments. But  with  the  return  of  peace,  trade  stimulator  tokens 
reappeared. 

A curious  throwback,  in  more  ways  than  one,  were 
the  tokens  issued  by  LeBlanc  Laboratories  of  Lafayette, 
Louisiana,  good  for  250  on  a bottle  of  Hadacol.  Founded  in 
1939  by  Dudley  J.  LeBlanc  in  Erath,  Louisiana,  as  the  Hap- 
py Day  Company,  LeBlanc  Laboratories  chief  product  was 
Hadacol,  “a  dietary  supplement  of  vitamins,  minerals,  hon- 
ey, and  firewater,”  named  from  the  first  two  letters  of  each 
word  of  the  original  company  name,  plus  an  L for  LeBlanc. 
In  1951,  LeBlanc  spent  over  $12  million  on  advertising, 
second  only  to  Coca-Cola.  He  rolled  out  an  old-time  patent 
medicine  show,  but  starring  Mickey  Rooney,  Chico  Marx, 
Burns  and  Allen,  and  Carmen  Miranda.  There  are  two 
varieties  of  his  nickel-silver  tokens  dated  1948  (Crawford 
and  Farber  Lafayette  L/4-25a  and  25b);  the  1950  issue  has 
the  date  recut  over  1948  (Crawford  and  Farber  L/5-25).  The 
following  year  LeBlanc  cashed  out,  selling  his  elixir  “to  two 
New  York  attorneys.” 

With  the  introduction  of  the  modem  round  wooden 
nickel  in  1953,  a new  category  of  trade  stimulator  tokens 
appeared.  Durable,  and  of  convenient  size  for  circulation,  it 
was  also  inexpensive  and  novel.  Wooden  nickels  continue  to 
be  made  to  promote  sales  at  restaurants  (Sambo’s  Pancake 
House,  Santa  Barbara,  California,  Kappen  132-148,  and 
many  other  locations),  hot  dog  stands  (The  Nook,  Columbia 
City,  Indiana,  author’s  collection),  service  stations  (Alex’s 
Standard  Service,  Chicago,  author’s  collection),  shopping 
centers  (Randhurst,  Mt.  Prospect,  Illinois,  author’s  col- 
lection), tropical  fish  (Everett’s  Tropical  Fish  and  Hobby 
Supplies,  Altaville,  California,  Kappen  1),  trout  farms 
(Rainbow  Trout  Farm  of  Kemville,  California,  Kappen  1), 
and  even  real  estate  (Lake  Camelot,  Wisconsin,  $10.00  after 
touring  development,  author’s  collection).  In  tact,  there  is 
scarcely  any  type  of  business  that  has  not  issued  a wooden 
nickel  trade  stimulator. 

Aside  from  wooden  nickels,  and  some  similar 
pieces  made  of  plastic,  trade  stimulator  tokens  have  fallen 
out  of  favor  in  recent  decades,  replaced  primarily  by  paper 
coupons.  There  have  been  some  exceptions:  the  national 
chain  of  Zales  “The  Diamond  Store”  issued  an  anodized 
aluminum  token  that  is  a far  cry  from  the  old  $ 1 .00  jewelers 
tokens  of  75  years  before;  it  is  good  for  “Twenty  Five  Dol- 
lars Redeemable  Against  Any  Purchase  of  Over  $100”.  At 
the  other  end  of  the  scale,  dime-size  stock  Golden  Circle 
Validated  Parking  tokens  of  gold-anodized  aluminum,  with  a 
center  hole  (Feisel  PTMS  3060  Ab)  or  slotted  hole,  were 
distributed  by  Midwest  merchants  around  1980  to  pay  for 
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shoppers’  parking.  McDonald’s,  New  Orleans,  passed  out 
anodized  aluminum  tokens  with  a “buy  one,  get  one  free” 
offer  for  a hamburger  or  cheeseburger  during  Mardi  Gras  in 
1982  and  1983  (Crawford  and  Farber  New  Orleans  M/29- 
82,  M/29-83).  The  Dominick’s  stores  (supermarket  chain  in 
Chicago  and  suburbs)  gave  away  aluminum  tokens  good  for 
25£  on  a purchase  of  $2.50  or  more  in  the  1980s  (author’s 
collection). 

Another  innovation  is  their  use  by  casinos  in  Las 
Vegas,  Atlantic  City,  and  elsewhere.  Bob  Stupak’s  Vegas 
World  casino  (open  1979-1995)  used  a special  token  for  its 
“$1,000,000  slot  machine”  pull  circa  1991.  Stupak,  an  in- 
ventive promoter  in  the  Dudley  J.  LeBlanc  mold  (he  has 
been  called  a “Likeable  Huckster”),  developed  quirky  and 
interesting  angles  on  traditional  games  such  as  blackjack  and 
craps.  He  used  various  coupon  promotions  to  bring  tens  of 
thousands  of  customers  to  “Bob  Stupak’s  Vegas  World 
Vacation,”  which,  after  1981,  included  a try  at  the  $1  mil- 
lion jackpot  (you  redeemed  a coupon  for  the  required 
token). 

The  Atlantic  City  casinos  used  a different  approach 
to  stimulating  trade:  free  bus  rides  from  nearby  cities.  An 
insight  into  the  marketing  thinking  that  underlay  the  intro- 
duction of  tokens  is  provided  by  an  Associated  Press  story 
from  September  1988: 

Casino  gives  $40  in  free  tokens  for  its  slot 
machines 

Atlantic  City,  N.J. 

by  the  Associated  Press 

Elsinore’s  Atlantis  Casino  Hotel  has  intro- 
duced a new  concept  in  marketing  that  offers  up  to 
$40  in  free  money  to  bus  customers — but  in  the 
form  of  tokens  that  can  be  used  only  in  Atlantis  slot 
machines. 

In  typical  casino  marketing  promotions,  bus 
customers  are  given  a free  roll  of  quarters.  But 
many  times,  customers  will  take  the  biggest  deal 
and  then  walk  to  their  favorite  gaming  hall  or  sim- 
ply pocket  the  money. 

T have  never  been  a proponent  of  giving  peo- 
ple cash  to  gamble  with,’  Atlantis  president  Jeanne 
Hood  said,  explaining  the  switch  to  tokens.  ‘I'd 
rather  give  them  something  else  they  can  use  in  our 
facility.’ 

‘Coin  walking’  has  become  a common  prob- 
lem for  all  casinos  that  use  cash  incentives  to  get 
people  to  come  to  Atlantic  City,  Hood  said. 

‘When  it  was  discovered  that  many  patrons 
don’t  play  the  giveaway  money,  or  go  spend  it 
elsewhere,  it  was  clear  that  this  was  a self-defeating 
marketing  tool,’  she  said. 

The  Atlantis  token  program  was  approved  by 


the  state  Casino  Control  Commission  in  June 
[1988]  after  two  years  of  designing  and  perfecting 
the  concept.  It  was  introduced  at  the  casino  over 
the  July  4 weekend,  said  Atlantis  spokesman  Rob- 
ert Arrow. 

The  gold-colored  token  is  similar  to  a quarter, 
except  it  can  only  be  inserted  into  a special  token 
acceptor  attached  to  all  of  Atlantis’  945  quarter  slot 
machines  and  video  poker  games. 

Quarters  can  still  be  used  to  play  all  of  the 
machines. 

Any  winning  combination  on  the  machines 
pays  the  customer  in  quarters,  Hood  said. 

Bus  customers  are  offered  $30  to  $40  worth 
of  free  tokens  or  coupons  for  Atlantis  goods  and 
services,  depending  on  how  far  they  have  traveled. 

It  is  the  largest  bus-incentive  program  offered  by 
any  of  the  city’s  12  casinos. 

This  history  of  trade  stimulator  tokens  barely 
scratches  the  surface  of  this  huge  field  of  exonumia.  They 
have  been  made  for  every  state  plus  the  District  of  Colum- 
bia, and  continue  to  be  issued.  For  every  token  cited,  over 
one  hundred  more  could  have  been.  There  is  no  catalog, 
except  for  a few  subcategories,  but  these  tokens  should 
repay  further  study.  How  effective  were  they?  Did  their 
issuers  thrive  as  a result,  or  were  the  tokens  a waste  of 
money?  Even  an  analysis  of  the  results  for  a single  issuer 
would  be  welcome. 
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ROWLAND  HILL 


ORIGINATOR  OF  THE  PENNY  POSTAGE  SYSTEM 


By  Steve  Hartley,  TAMS  1690 

[Note:  I wrote  this  article  38  years  ago.  I never 
could  get  a good  enough  photo  of  the  medal,  so  I put  it  aside 
and  lost  it.  Now  with  digital  cameras,  I discovered  1 could 
get  a good  photo  to  illustrate  the  article.  During  a thorough 
de-cluttering  of  the  house,  1 found  it  again.] 

Today  the  rising  costs  of  our  postage  system  are  of 
concern  to  us  all,  both  as  users  of  the  system  and  as  tax- 
payers. Imagine  how  it  would  be  if  postage  rates  were  also 
determined  by  the  distance  the  letter  traveled  as  it  was  the 
case  170  years  ago.  Postage  rates  in  the  United  Kingdom 
(and  the  rest  of  the  world)  before  1840  were  very  high,  the 
average  rate  being  6%  pence.  This  placed  a heavy  burden  on 
the  poor  while  many  rich  people,  especially  high  govern- 
ment officials,  could  frank  (send  without  charge)  letters 
whether  or  not  the  letter  was  official  business.  For  a nation 
experiencing  an  industrial  revolution,  the  mail  system  was 
grossly  inefficient  and  unfair.  The  man  who  changed  this 
system  to  the  present  one  of  uniform  postage  rates  was 
Rowland  Hill. 

Bom  in  1795,  Hill  was  a sickly  yet  brilliant  child. 
By  the  age  of  twelve  he  helped  teach  in  his  father's  school, 
and  at  twenty-five  was  virtually  in  charge.  In  1 822  he  wrote 
a pamphlet,  "Plans  for  the  Government  and  Education  of 
Boys  in  Large  Numbers",  in  which  he  outlined  a plan  which 
gave  the  students  as  much  power  as  possible.  The  school  he 
ran  on  this  principle  worked  well,  and  he  received  a great 
deal  of  praise  from  leaders  of  education. 


In  the  year  1835,  England  showed  an  excess  of 
revenue  and,  thinking  this  wrong,  Hill  sought  to  reduce  an 
unjust  tax.  The  high  postage  rates  stuck  out  like  a sore 
thumb.  He  decided  to  put  his  mathematical  mind  to  work 
and  create  a better  mail  system.  He  had  some  difficulty 
obtaining  data  from  the  Post  Office  officials,  but  with  the 
help  of  a Mr.  Wallace  (a  Member  of  Parliament),  he  had 
enough  to  formulate  a plan.  Hill  realized  that  the  cost  of 
sending  a letter  varied  little  with  the  distance  it  traveled.  In 
fact,  the  cost  to  send  a letter  from  Edinburgh  to  London  was 
only  1/36  pence.  In  1837  he  presented  his  plan  to  the  gov- 
ernment. Under  his  plan,  the  letter  rate  would  be  1 penny  per 
V2  ounce  in  the  U.K.  The  Post  Office  bitterly  opposed  his 
plan. 

Seeing  little  support  from  government  officials, 
Hill  turned  to  the  people  by  publishing  a pamphlet  that  out- 
lined his  plan.  The  support  was  tremendous.  In  1839  peti- 
tions with  250,000  names  were  sent  to  Parliament.  A com- 
mittee assigned  to  study  the  proposal  reported  favorably  and 
a bill  adopting  it  was  passed  on  August  17,  1839.  In  early 
December  rates  were  set  at  4 ‘A  pence  per  !4  ounce,  but  the 
rates  were  reduced  to  one  penny  per  one-half  ounce  on 
January  10,  1840. 

Hill  received  a Treasury  Department  appointment 
to  supervise  the  implementation  of  the  plan.  However,  he 
had  to  resign  the  following  year  because  the  Liberal  gov- 
ernment was  voted  out  of  office.  In  1 846  he  was  presented 
with  13,360  pounds  in  appreciation  of  his  services.  Later 
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that  year  the  Liberals  returned  to  power.  Hill  was  made  a 
secretary  to  the  Postmaster  General  but  still  faced  some 
opposition  to  his  reforms.  He  was  made  chief  secretary  in 
1 854  and  was  then  able  to  lend  his  administrative  ability  to 
all  areas  of  the  mail  system.  Among  his  achievements  was 
the  invention  of  a device  to  allow  trains  to  pick  up  mail  bags 
without  stopping. 

In  1860  Hill  was  knighted,  and  when  he  retired  four 
years  later  because  of  poor  health,  he  received  20,000 
pounds  plus  a full  pension  of  2,000  pounds  per  year.  Shortly 
before  he  died  in  1 879,  he  was  given  the  Key  to  the  City  of 
London.  Sir  Rowland  Hill  was  buried  in  Westminster 
Abbey. 

The  illustrated  medal  was  issued  in  1890  on  the 
50th  anniversary  of  the  inauguration  of  the  Penny  Postage 
System.  It  forms  another  interesting  bond  between  philately 
and  numismatics. 


Reverse:  Bust  V*  to  right  in  a large  open  wreath. 

Above  in  small  letters,  ROLAND  HILL. 
Below  is  a rectangle  with  detailed  design. 
To  left  a crowned  V and  to  right  a 
crowned  R.  Below,  a three  part  flower 
(thistle,  shamrock,  rose)  between  18  and 
40.  Around  the  rim,  ORIGINATOR  OF 
THE  PENNY  POSTAGE  SYSTEM. 
Around  the  rim  as  it  slopes  down  to  the 
Field,  a series  of  crowns  and  intertwined  V 
R.  In  a rectangle  in  the  center,  an  allegor- 
ical scene  with  Britannia  on  a rock  in  the 
middle  of  the  ocean.  Above,  four  angels 
stream  out  to  either  side  where  there  are 
several  people.  At  the  very  bottom,  in 
small  letters,  POSTAGE  ONE  PENNY.  In 
the  center  of  the  rectangle  to  left,  W. 
MULREASY.  R.  A.,  and  to  right,  JOHN 
THOMP  ON  (perhaps  an  S missing). 


Medal  size: 

Composition: 

Obverse: 


65  mm.  6 mm  thick 

white  metal  (very  bright!) 

Queen  Victoria  in  large  open  wreath,  fac- 
ing left.  Below,  a 24x3 1mm  rectangle  with 
detailed  design.  To  left,  a crowned  V,  to 
right,  a crowned  R.  Below  the  rectangle  is 
a coat  of  arms,  with  8 to  left  and  90  to 
right.  To  left,  around  the  rim,  JUBILEE. 
To  right,  2nd  JULY.  Around  the  rim  as  it 
slopes  down  to  the  field  of  the  medal  is  a 
series  of  flowers.  Each  flower  is  a three 
part  flower:  Thistle  Scotland?);  Shamrock 
(Ireland);  and  Rose  (England?).  [Hey, 
what  about  Wales!?]  In  the  rectangle,  at 
upper  left,  is  a crowned  VR.  In  upper 
right,  a postage  stamp  with  POSTAGE  on 
top,  ONE  PENNY  on  bottom.  Between  is 
a horse  drawn  (mail?)  coach.  Above, 
POST  OFFICE  JUBILEE  / OF  / 
UNIFORM  PENNY  POSTAGE.  Just 
below,  in  very  small  letters,  is  AT  SOUTH 
KENSINGTON  MUSEUM  , 2ND  JULY, 
1890.  Below  the  mail  coach,  in  very  small 
letters,  THE  NORTH  MAIL  MAKING 
FOR  HIGHGATE  AT  8 MILES  AN 
HOUR.  To  left  center  of  the  rectangle  is  a 
man,  with  1840.  Below  him  and  to  his 
right,  RATES  / 4d  / 8d  / 1/2  / 2/6  showing 
the  high  rates  before  the  new  system.  To 
right  center  of  the  rectangle  is  a man  with 
1890.  Below  and  to  his  left.  Id,  signifying 
the  uniform  postage  rate.  At  the  bottom  of 
the  rectangle  is  a train.  Below  in  very 
small  letters,  THE  NORTH  MAIL  1890 
AT  48  MILES  AN  HOUR. 


This  medal  has  the  most  detail  that  I have  ever 
seen.  The  lettering  on  the  rectangle  is  incredibly  small.  As  I 
received  help  from  my  son  in  reading  it,  he  wondered  why 
there  would  be  such  small  lettering  that  no  one  could  read  it. 
I have  to  agree. 


Yale  Wonder  Clock  Co.  and 
Automatic  Cashier  & Discount  Machine 
TOKENS  WANTED  By  Dave  Bowers 


Wanted:  Aluminum  tokens,  about  the  size  of  a nickel,  similar  to 
those  shown  above.  These  have  a stamped  inscription  on  the 
obverse  and  a stamped  number  on  the  reverse. 

For  an  article  I am  writing  on  the  Yale  Wonder  Clock  and  Automatic 
Cashier  & Discount  Machine  trade  stimulator  machines  I would  like  to 
buy  or  borrow  (will  pay  postage  and  insurance  both  ways)  any  tokens 
similar  to  the  above.  These  arc  nickel  to  quarter  size  and  were  made  in 
denominations  of  5c,  10c,  15c,  and  25c  circa  1902  to  1910. 

Thank  you  for  any  help  you  can  provide! 


Dave  Bowers 
Box  539 

Wolfeboro,  NH  03896 
Private  e-mail;  qdharchive(5)  metrocast.net 
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A “SANDWICHED”  HARD  TIMES  TOKEN? 


"Had  the  date  read  in  the  correct 
direction,  there  might  be  a possibility  of 
an  overstrike.  Such  does  not  seem  to  be 
the  case.  Do  you  concur  with  the  sandwich 
theory?" 


By  Russell  Rulau 

The  Reverend  Albert  Ledoux,  a devoted  token 
collector,  recently  wrote  me  regarding  a Hard  Times  token 
he'd  acquired,  HT  294,  the  Merchants  Exchange  (1837)  No. 
6 Tontine  Building  copper.  This  piece  had  some  features  of 
an  overstrike  but  ....  I'll  let  him  tell  the  brief  story  his  own 
way: 

"What  do  you  think  of  this  piece 
I picked  up  recently?  I am  under  no  illu- 
sions about  having  gotten  a great  rarity.  I 
would  like  your  take,  however,  on  how  the 
thing  was  created. 

"From  the  overlay  of  the  designs, 
it  seems  some  clever  fellow  took  a sample 
of  HT  294,  sandwiched  it  between  two 
regular-issue  U.S.  large  cents,  and  then 
gave  all  three  a good  whack.  The  cent 
design  is  indented  backwards  into  the 
Hard  Times  token. 


I wrote  him  back  that  his  theory  was  as  good  as 
any,  but  decided  to  send  it  to  the  TAMS  Journal  for  our 
readers  to  have  a crack  at  it.  A quite  clear  1809  cent  - a 
rather  scarce  item  — seems  to  have  been  impressed  into  the 
building  side  of  the  piece,  more  likely  by  slow  pressure  than 
a hammer  blow. 

My  first  token,  an  1863  OUR  ARMY  piece,  was 
obtained  in  1939  and  I've  been  hooked  on  tokens  ever  since, 
but  I pretend  no  expertise  in  falsification  methodology. 
Readers,  have  fun! 


PLEASE. . . 

When  you  move,  send  the  Secretary  your 
change  of  address  as  soon  as  possible. 
Journals  sent  to  old  addresses  are  ex- 
pensive — we  must  pay  to  have  them 
returned,  and  then  spend  a minimum  of 
88$  to  mail  them  to  the  members’  current 
addresses.  This  becomes  quite  expensive 
when  we  have  at  least  a dozen  or  more  for 
each  issue! 
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Hudson  I ullm  Colobraticn  Scuvonirs 


HUDSON  FULTON  CELEBRATIONIS' 


SEPT  25’  to  OCT. 9"  1909 


(Sec  an  additional  souvenir  card  on  page  20) 
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The  Nevada  State  Historic  Preservation  Office  (put 
that  in  quotes  in  your  favorite  search  engine  to  get  there  via 
the  Internet)  has  completed  an  index  of  the  Nevada  Censuses 
from  1860  through  1920.  So  what,  you  ask.  This  one  is  dif- 
ferent and  very  appropriate  for  researching  tokens.  The 
index  includes  all  fields  used  on  the  census  form,  so  it  can 
generate  lists  of  all  people  whose  mother  was  born  in  South 
Carolina,  who  cannot  read,  who  are  4 years  old,  etc.  The 
great  part  is  that  it  can  generate  a list  of  people  by  profes- 
sion. There  are  many  ways  in  which  professions  were 
recorded,  so  the  index  will  provide  a list  of  the  choices. 

So,  for  instance,  in  1900  we  find  1 saloon  man,  148 
saloon  keepers,  4 saloon-keepers,  1 saloon  prop,  and  even  1 
sloon  prop.  It  will  take  a bit  of  playing  with  the  index  to  get 
the  most  out  of  it,  but  it  is  fun  and  hopefully  is  a preview  of 
the  indexing  that  will  become  available  for  other  states. 

MAVERICK  ATTRIBUTIONS 
Mav.#  Maverick,  Attributed  to.  By:  Reference  Used 

15523  FELT  MERC.  CO.,  Nezperce,  ID.  John  Mutch: 
1908  ID  Bradstreet  Directory  (Felt  Mercantile  Co.  - 
general  store) 

16769  HENRY  FISCHER,  Racine,  WI.  Tom  Casper:  1882 
Racine,  WI  City  Directory  (Henry  Fischer  - saloon  - 
725  Washington  Avenue) 

16787  MERCHANDISE  MART  / 3702  BRAGG  BLVD  , 

Fayetteville,  NC.  Robert  King:  Personal  experience 
(Electrical  appliance  store  1961-1970,  Jimmy  H. 
Gilbert,  manager) 

NEW  LISTINGS 

To  have  your  mavericks  listed  in  this  column,  mail  them  to 
the  Maverick  Editor  at  the  address  below.  Please  do  not  send 
“initials-  or  numbers-only”  mavericks  or  other  pieces  with 
only  a slim  chance  of  being  attributed.  Since  photo-  graphs 
or  rubbings  do  not  reproduce  adequately,  send  the  actual 
tokens  to  be  photographed  and  listed.  Package  them 
securely,  and  include  stamps  or  a check  made  out  to  me  to 
cover  return  postage  and  insurance,  indicating  desired 
insurance  valuation.  As  always,  if  you  have  mavericks  you 
would  like  looked  up  in  the  TAMS  database,  e-mail  or  send 
me  a list  and  I will  be  glad  to  check  them. 

John  D.  Mutch 
7931  Crestwood  Drive 
Boise,  ID  83704-3022 
E-mail:  tokens@idahovandals.com 


17115:  BATZ/&/ 
WARDIAN 
GOOD  FOR  / 50  / 
IN  TRADE 
24mm  Rd  Al 


17116:  GOOD  FOR/ 
50  /G. 
BERGESON  / 

IN  / TRADE 
5 

25mm  Rd  Br 


17117:  BUD/ 
BERMEL 

GOOD  FOR  / 0 50  / 
IN  MERCHAN- 
DISE 

26mm  Rd  Al 


17118:  E.  BLEFF 
5 (In  Circle  of  Stars) 
27mm  Oc  Br 


17119:  ANDREW 
BRAULT  (Inc)  / 
GOOD  FOR / 
10/CTS/IN 
TRADE 

E.  A.  SCHMIDT  CO. 
INC. /1 809. 11  / 
OLIVE  / ST.  / 
ST.  LOUIS 
23mm  Sq  Al 


17120:  F.  BREUER 
5 (In  Circle  of  Stars) 
24.4mm  Rd  Br 
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17121:  BURNIE/ 
BUSH 

GOOD  FOR / 1 / 5 
CENT  / CIGAR 
23mm  Rd  Br 


17122:  WILL/ 
CARNES 

GOOD  FOR  / 50  / 
IN  TRADE 
24.5mm  Rd  Br 


17123:  A.  D.  / 
CATLIN. 

GOOD  FOR/ 50  / 
IN  TRADE 
19mm  Rd  Br 


17124:  GOOD  FOR  / 
$100 /IN 
TRADE  / AT  / 
CHAMPENY 
BROS  (All  Inc) 
$100  (Inc) 

38mm  Rd  Wm 


... 

ic-'r  r ; 1 f r : ! ' • 


17125:  G.  W. 

CHARLES 
GOOD  FOR  / 50  / 
IN  TRADE 
20mm  Rd  Al 


17126.  GOOD  FOR 
(Inc)  / 5C  / P. 
CHORICH  (Inc) 
STEINER  E.  & B. 
CO.  / 820  (?  - 
worn)  / PINE  / 
ST.  / ST. 

LOUIS 
23mm  Rd  Br 


17127;  COLE  & 
SCHICK  / 
BOTTLE  BEER 
GOOD  FOR/  50  / 
IN  TRADE 
24.5mm  Rd  Br 


17128:  P.  C.  / 
CRYAN 

GOOD  FOR  / 50  / 
IN  TRADE 
21mm  Rd  Br 


17132:  DONOHUE/ 
& / MAIER 
GOOD  FOR  / 50  / 
IN  TRADE 
25mm  Oc  Br 


17129:  N.  CVNI 
GOOD  FOR / 5 / 
CENTS / AT 
THE  BAR. 
24.5mm  Rd  Br 


17130:  GOOD  FOR/ 
50  / F.  DE 
LANDER  / IN  / 
TRADE 
5 

25mm  Sq  Al 


17131:  L.  F. 
DEWITZ 

GOOD  FOR/ 50  / 
IN  TRADE 
21mm  Rd  Br 


17133:  GOOD  FOR/ 
50  / J.  W. 
DUFFY  / IN/ 
TRADE 
5 

21mm  Rd  Br 


17134:  DUMONT /& 
/ BEDNAR 
GOOD  FOR/ 50  / 

IN  TRADE 
20mm  Rd  Al 


17135:  JOHN/ 
ECKHARDT 
GOOD  FOR  / 50  / 
IN  TRADE 
21mm  Rd  Br 
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17136:  J.  EDLER 
(Inc)  / 5#  / AT 
BAR  (Inc) 

Plain 

22.5mm  Oc  Br 


17137:  L.  D.  EGAN 
GOOD  FOR  / 2V4  / 
IN  TRADE 
25mm  Oc  Al 


17138:  F.  M. 
ENFELT 

GOOD  FOR  / 50  / 
IN  TRADE 
24mm  Oc  Al 


17139:  T.  ENGEL 
10 /CENTS 
28.5mm  SI 9 Br 


17140:  JOHN  FENA 
/ SAMPLE / 
ROOM 

GOOD  FOR/ 50  / 
DRINK  OR 
CIGAR 
25  mm  Rd  Al 


17141:  R.  D. 
FERRELL/ 
GOOD  FOR / 
50  / IN  TRADE 
(All  Inc) 

Blank 

28mm  S8  Al 
(found  in  Aurora,  IL) 


17142:  R. /FLORY 
GOOD  FOR  / 50  / 
DRINK 
22mm  Rd  Al 


17143:  JOHN/ 
FRLICKA 
GOOD  FOR  / 50  / 
IN  TRADE 
28mm  S4  Br 


17144:  GOOD  FOR/ 
A 50  / 

GABRIELSON 
/&  CARLSON  / 
DRINK. 

5 (In  Circle  of  Stars) 
24mm  Rd  Br 


17145:  PAUL/ 
GESELL 

GOOD  FOR / ONE / 
DRINK 
24mm  Rd  Br 


17146:  ED.  S. 
GEIGER/ 
BUFFET 
IF  RETURNED 

WITH  BOTTLE 
/ WILL  PAY  / 
50 

20mm  Oc  Al 


17147:  DAN/ 
GOLICH 

5 (In  Circle  of  Stars 
and  Dots) 
24mm  Rd  Br 


17148:  GEYER& 
CO.  / 2 y2 

Plain 

23.5mm  Rd  Al 


17149:  DEE  & BILLS 
/ 250  / CLUB 
ROOM 

GOOD  FOR  / 250  / 
IN  TRADE 
25.5mm  Rd  Al 


17150:  THE  ELE- 
PHANT/J.  F. 
SMITH,  PROP. 
GOOD  FOR  ONE  / 
DRINK 

21mm  Rd(star  co)  Br 
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Another  Souvenir  Card  from  the  Hudson-Fulton 
Celebration.  Thanks  to  Fred  Schornstein  for  sharing. 


Almost  Taken  for  a Token  (Concluded  from  page  3) 


made  by  L.  H.  Moise,  S.  F.  and  the  merchant's  name 
was  Sig.  Cahen. 

The  auction  catalogue  listed  the  token  from 
Yellowstone,  Wyoming,  illustrated  it,  and  described  it 
as  follows: 

“(1890s)  Yellowstone,  Wyoming  Sig.  Cahen. 

This  interesting  token  has  just  Sig.  Cahen  on 
one  side  and  Yellowstone  on  the  other  except 
for  the  tokens  manufacturer,  L.  H.  Moise  Co 
S.F.  This  Wyoming  token  may  be  very 
scarce.  Viewing  is  recommended.  Token  has 
a slight  bend." 

Joe  Coin  Collector  submitted  a strong  bid 
on-line  based  on  the  item  description  and  the  bidding 
by  other  coin  collectors.  Merely  out  of  curiosity,  Joe 
went  to  the  Google  website  and  put  in  all  the  words  on 
both  sides  of  the  token.  The  first  hit  was  an  early 
1900's  Western  Pacific  States'  telephone  directory. 
The  line  highlighted  in  the  telephone  directory  showed 
a Sigmund  Cahen  listed  at  22  Montgomery  Avenue 
under  Cigars  and  Tobaccos.  And  the  name  of  the 
business  was  Yellowstone  Cigars. 

Joe  Coin  Collector  went  out  and  bought  a 1976 
edition  of  Charles  Kappen's  California  Tokens.  Two 


tokens  from  the  Yellowstone  Cigars'  business  were 
listed  on  page  539  of  the  Kappen  reference.  One  of  the 
tokens  matched  the  one  listed  in  the  auction  catalogue. 

Joe  Coin  Collector  had  the  highest  bid  and 
won  the  token  in  the  auction.  The  total  cost  was  $747, 
including  the  auction  fee.  The  1976  Kappen  reference 
listed  the  value  of  the  token  as  $2.  Even  considering 
the  fact  that  thirty  years  had  elapsed  by  2006,  it  was 
certain  that  Joe  had  overpaid  considerably  for  the 
token.  He  was  given  a full  refund  by  the  well-known 
auction  house  when  he  proved  to  the  numisma- 
tist there  that  the  token  had  been  misattributed. 

There  are  some  lessons  here  for  the  unwary 
token  collector.  First,  always  do  your  own  research  on 
a maverick  token  before  submitting  a bid  in  an  auction. 
Second,  don't  assume  that  the  consignor's  attribution 
is  accurate  or  that  the  auction  house  has  indepen- 
dently attributed  the  token. 
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OKEjy 


ORGANIZED 
NOV  19.  I960 


The  Token  and  Medal  Society  (TAMS)  was 
(ounded  In  1960  as  "The  Society  ot  Medal.  Token 
and  Obsolete  Paper  Money  Collectors  " A year  later 
the  name  was  officially  changed  to  the  Token  and 
Medal  Society 

Exonumists,  as  TAMS  members  are  known,  is  a 
coined  word  which  denotes  collectors  of 
numismatic  items  not  of  government  issue  Ac 
cordlngly,  the  collecting  and  study  of  tokens  and 
medals  Is  known  as  "exonumia  " TAMS  members 
have  always  been  among  the  most  dedicated 
collectors  and  students  in  the  hobby  of 
numismatics 
THE  AIMS  OFTAMS  ARE: 

• To  promote  and  stimulate  the  study  of  tokens  and 
medals. 

• To  encourage  development  of  research,  articles 
and  recordings  pertaining  thereto 

• To  cultivate  fraternal  collector  relations 

• To  disperse  information  and  knowledge  in  the 
society's  journal 

• To  promote  meetings  and  conventions 

• To  determine  and  publish  detailed  information  on 
the  values  of  tokens  and  medals 

• To  permanently  record  historical  information 
relating  to  tokens  and  medals  by  publishing 
original  works  by  members;  and  by  reprinting  old 
works  not  readily  available  to  present  day 
collectors. 

BENEFITS  OF  MEMBERSHIP 
OUR  TAMS  JOURNAL 

1.  Published  six  times  annually,  each  volume 
totalling  nearly  300  illustrated  pages 

2.  Timely  educational  articles 

3.  Maverick  listing  (for  those  hard  to  identify 
pieces.) 

4.  Commercial  advertising 

5.  Free  classified  advertising 

6 Periodic  publication  of  original  monograph 
length  studies  by  members. 

OUR  TAMS  LIBRARY 

1.  Over  1000  books  and  publications 

2.  Cosi  — Roundtrip  postage 

3.  Available  to  all  — Write  TAMS  Librarian. 

OUR  ANNUAL  MEETING 

1.  Held  In  conjunction  with  the  American  Numismatic 
Association  Convention. 

2.  Provides  for  member  fellowship 

3.  Recognition  awards  are  presented 
OUR  MEOALLIC  ART  PRODUCTIONS 

1  Past  presidents  medals  are  available  for  purchase  in 
bronze  and  silver 

2.  Assemblage  medals  — Available  annually  by  sub 
scriplion  onlv 


TAMS 

INTRODUCING  THE 

TOKEN  AND 
MEDAL  SOCIETY 

For  All  Collectors  of 
Tokens  and  Medals 
and  Related  Exonumia 


OUR  CATALOG  PUBLISHING  PROGRAM 
Provides  for  Ihe  publication  of  original  works  on 
exonumia  subjects  which  would  not  otherwise  be 
published  due  to  their  marginal  profit  possibilities 
OUR  ORIGINAL  WORKS  PUBLICATION  FUNDING 
Provides  funds  on  a reimbursable  basis  for  the  private 
publication  of  original  works  which  permanently  record 
historical  information  relating  to  tokens  and  medal6 
OUR  AWARDS  PROGRAM 

1 BP  Wright  Award 

Sponsored  by  the  Society,  this  award  is  presented  to 
the  first  place  winner  in  the  token  exhibit  category  at  the 
American  Numismatic  Association's  annual  convention 

2 Literary  Awards  — Gold;  Silver^Bronze 

a)  Joseph  M Segel  Gold  — Presented  'or  the  article  in 
the  TAMS  Journal  that  best  relates  to  the  original 
history  of  tokens  and  medals 

b)  TAMS  Silver  & Bronze  — Presented  for  articles  ap 
pearing  in  the  previous  year's  Journal  which  display 
excellence  in  historical  journalistic  achievement 

3 Medallic  Art  Medal  of  Merit 

Presented  to  the  TAMS  member  who  has  contributed 
most  to  TAMS  and  exonumia  during  the  preceding  year 

4 Catalog  Awards 

The  Mishler  Exonumia  Cataloging  Awards  for  the  best 
catalogs  published  during  the  preceding  year 

TAMS  PUBLICATIONS 

Besides  the  TAMS  Journal.  TAMS  has  published  or 
reprinted  a number  of  important  books  While  some  of 
these  are  out-of-print  and  unavailable  through  TAMS,  some 
may  be  purchased  from  private  booksellers  All  of  course 
may  be  borrowed  from  the  TAMS  library  by  TAMS  members 
BOOKS  IN  PRINT 

Alaska  Tokens,  Second  Edition  - Benice 
Arkansas  Trade  Tokens  - Robinson 
Bryan  Money  - Schorstein 
California  Tokens  - Kappen  (reprint) 

The  Medals  of  Franklin  - Greenslet 

South  Carolina  Tokens  - Chibbaro 

The  Tokens,  Checks,  Metallic  Tickets,  Passes,  and  Tallies 

of  The  Bntish  Caribbean  & Bermuda  - Lyall 

TAMS  BOOKS  OUT-OF-PRINT 

American  Store  or  Business  Cards  - Wright 

Comprehensive  Index  to  King's  Lincoln  in  Numis.  - Heyl 

Early  Coins  of  America  - Crosby 

Iowa  Tokens  - Ferguson 

Lincoln  in  Numismatics  - King 

Medallic  Portraits  of  Adolph  Hitler  - Colbert  and  Hyder 

Medals  of  the  U S.  Mint  - 1792-1892  - Julian 

Order  books  from  TAMS,  5224  W.  Slate  Rd.  46.  #408, 
Sanford,  FL  32771. 

COLLECT  TOKENS  AND  MEDALS 
If  you  are  not  presently  a collector,  or  have  become 
tired  of  the  sameness  of  collecting  coins  by  dales,  add 
"life''  to  your  hobby  by  collecting  tokens  and  medals  as 
an  alternate  or  supplement  to  your  present  collecting 
interests  Tokens  offer  history,  both  local  and  national, 
plus  a record  of  the  changing  customs  of  people,  and 
preserve  it  in  a way  that  coins  never  can  You'll  learn 
from  tokens  that  bread  once  sold  for  5*  a loaf,  and  that 
during  wartime,  merchants  had  their  own  tokens 


struck  to  replace  hoarded  coins  You  may  even  find  a 
token  issued  by  your  own  grandfather  or  by  a 
storekeeper  you  remember  from  years  ago  Tokens 
are  personal,  rellectmg  history  you  can  relive  and 
enjoy 

Medals  on  the  other  hand,  reflect  history  in  a dif 
ferent  way  by  commemorating  important  events 
and  pei sons  ol  the  pasi  and  presenl  Nowhere  else  in 
the  numismatic  field  can  you  obtain  the  history  that 
may  he  gleaned  form  a medallic  collection . practically 
every  event  or  person  of  importance  has  been  com 
memoiated  at  one  time  or  another  And.  if  you  are  a 
confirmed  collector  of  sets,  it  is  possible  to  turn  one's 
interests  to  collecting  medals  by  subject  — there  are 
many  medals  of  George  Washington,  for  example,  and 
when  assembled,  you  will  have  far  more  variety  than  a 
set  of  coins  by  dates  and  mintmarks  Added  to  the 
historical  value  of  medals  is  the  artistic  superiority  of 
many  pieces  Unlike  coins,  which  musl  meet  various 
restrictions  of  design  and  inscription,  sculptors  and 
medals  have  more  free  rein  and  are  thus  able  to 
produce  many  artistic  masterpieces  that  can  be  found 
now  here  else 

So.  whether  your  interests  lean  toward  history  and 
art  as  expressed  by  medals  or  the  "everyday''  history 
and  social  customs  ns  expressed  by  tokens,  you  will 
surely  find  something  in  this  field  to  whet  your 
collecting  appetite  Should  you  already  he  collecting 
tokens  or  medals  in  a small  way  or  would  like  to  give  it 
a try.  you  will  find  that  you  need  some  sort  of  guide  We 
believe  the  answer  to  this  is  the  Token  and  Medal 
Society,  a national  collector  s organization  of  more 
than  2000  collectors  Through  its  members  and  the 
pages  of  its  bi-monthly  Journal  and  books,  you  will 
learn  of  collecting  avenues  of  which  you  never 
dreamed,  ranging  from  game  counters  and  car  wash 
tokens  to  American  Legion  and  Presidential 
Inauguration  medals  A summary  of  the  services  of 
fered  by  the  Token  and  Medal  Society  will  be  found 
described  in  this  folder  We  invite  you  to  join  us 


Clip  'n  Mall 

Token  and  Medal  Society 
MEMBERSHIP  APPLICATION 

Name  

Address 

City  State Zip_ 

My  collecting  interests  are:  


Other  Numismatic  Affiliations: 


I hereby  apply  for  membership  in  the  Token  and 
Medal  Society,  enclosing  $25  as  my  annual  dues 
($30  non-U. S.A.)  for  the  current  calendar  year.  The 
TAMS  Journal  is  sent  free  to  all  members 

Date Signed 

Recommended  by(*)  

Life  memberships  are  available  after  three  years  of  regular  membership  The  full 
payment  of  $300  ($400  non-U  S A.)  musl  accompany  application  for  life  mem- 
bership ‘ 

(*)  The  secretary  la  empowered  to  sign  your  membership  application  If  II  is  not 
convenient  *or  vou  to  have  it  signed  by  a regular  member 

Complete  and  sign  this  mem- 
bership application,  and  for- 
ward it  with  your  dues  of  $25 
for  the  first  year  to: 

Rachd  Irish 


101  W.  Prairie  Center  #323 
Hayden,  ID  83835 


reg  stand  I 

life  mtw  | 

appi  reed.  

pymi  reed.  

published 

(do  r»ol  write  in  this 
•©•ce) 


smummcE 

Each  member  is  entitled  to  one  free 
Marketplace  ad  of  25  words  per  issue.  Additional 
words  (or  additional  ads)  are  accepted,  but  must 
be  accompanied  by  payment  of  10c  per  word. 
Ads  over  25  words  which  are  not  accompanied  by 
payment  will  be  edited  to  the  25  word  limit. 

Only  ads  relating  to  exonumia  will  be  ac- 
cepted, and  ads  must  be  different  each  issue.  Ads 
for  up  to  three  issues  may  be  sent  in  at  one  time; 
each  should  be  on  a separate  sheet  of  paper. 
Please  type  or  print  copy  and  send  to  David  E. 
Schenkman,  P.O.  Box  366,  Bryantown,  MD  20617. 


TAMS  Slide  Programs 

TAMS  now  has  five  slide  programs 
for  free  loan  for  TAMS  members.  Each 
program  is  shipped  in  a Kodak 
“carousel”  with  the  slides  in  place, 
along  with  a typed  narrative.  Several 
programs  also  include  a taped  (uncued) 
narrative. 

Programs  include  “The  Case  of  the 
Misplaced  Soda  Token,”  a general  token 
and  medal  program  (heavy  in  Civil 
War),  Hard  Times  Tokens,  Civil  War 
storecards  and  Civil  War  patriotics.  It  is 
suggested  that  the  borrower  arrange  to 
have  a Kodak  Carousel  projector  before 
requesting  any  of  these  programs. 

TAMS  also  has  a repeating  program 
and  self-contained  Caramate  projector 
especially  designed  for  use  at  coin  or 
collectible  shows. 

When  returning  any  program,  at 
borrower’s  expense,  the  member  is 
requested  to  enclose  a check  for  the 
original  shipping  charge.  Inquiries  and 
requests  (please  write  at  least  three 
weeks  prior  to  scheduled  showing  in- 
cluding your  street  address)  may  be 
sent  to: 

Peter  Irion 
P.O.  Box  10 

Huntington,  VT  05462-0010 
petervt@aol.com 


INDIAN  TRADER  TOKENS:  for  purchase  or  trade, 
Arizona  & New  Mexico  preferred  but  all  offerings  given 
serious  consideration.  Please  contact  K G Kerr,  847-541- 
6564.  kkerr  1 6@comcast.net 

++++++++++++++++++++++++++++++ 
FOR  SALE:  Nice  inventory  of  tokens,  medals  & exonumia 
at  exocoin.com 

++++++++++++++++++++++++++++++ 
BUYING  AND  SELLING.  Jewish  related  coins,  tokens, 
paper  all  types  of  exonumia  and  ephemera.  Bill  Rosenblum, 
P.O.  Box  355,  Evergreen  CO  80437-0355.  Bill@Rosenblum 
coins.com 

++++++++++++++++++++++++++++++ 
FORG.  TOKENS  WANTED.  Send  a few  & SASE  - rec. 
300  w/w  stamps  plus  other  items.  W.  D.  O’Brien,  5 Helena 
Dr.,  Broad  Brook,  CT  06016. 

++++++++++++++++++++++++++++++ 
WANTED:  FACSIMILE  ADVERTISING  BANK- 
NOTES related  to  Dentistry,  Dental  Products  like  Tooth- 
paste, Patent  Medicines,  and  the  circus.  Ben  Swanson,  616 
South  Hanover,  Baltimore,  MD  21230.  (410)  385-1606. 

+ + + + + + + + + + + + + + + + + -)-  + + + + + + + + + + + + 
EXTENSIVE  LIST  OF  LUMBER  SCRIP,  Kentucky 
tokens  plus  pricelists  from  many  other  states  available. 

Please  indicate  your  interest.  Stamp  appreciated.  Ken 
Chylinski,  Box  1062,  Mt.  Clemens,  MI  48046. 

+ + + + + + + + + + + + + + + + + + -1-  + + + + + + + + + + + 
WANTED:  medals  awarded  for  service  in  the  Spanish- 
American  war.  These  include  Federal,  State,  Local,  Unit, 
Society,  or  Veteran  badges.  Highest  prices  paid.  Charles 
Pfeiffer,  407-644-0085. 

++++++++++++++++++++++++++++++ 
WANTED:  odd,  curious,  primitive  money  of  all  kinds, 
plastic,  paper;  metal  credit  cards  & charge  coins/tokens.  Ken 
Hallenbeck,  71 1 N.  Nevada,  Colorado  Springs,  CO  80903. 
++++++++++++++++++++++++++++++ 
R.  BRIZDLE  (BUFFALO,  NY  GROCER)  1909  Ingle 
token  set  ($1 .00,  .50,  .25,  .05)  $25.00  & SASE.  Insurance 
add  $1.35.  Steven  Kawalec,  PO  Box  428 1 , Clifton,  NJ 
07012. 

+ + + + + + + + + + + + + + + + + + + + + + + + + + + + + -I- 
MINING  TOKENS  WANTED:  coal  and  other  types  of 
mining.  Also  paper  scrip  from  mining  companies.  Top  dollar 
paid  for  anything  needed.  David  Schenkman,  Box  366, 
Bryantown,  MD  206 1 7.  Email:  dave@turtlehillbanio.com 
++++++++++++++++++++++++++++++ 
20  DIFFERENT  MERCHANT  TOKENS,  $20.00  100 
mixed  transit  tokens,  $15.00.  100  mixed  arcade  tokens, 

$ 1 0.00.  Postpaid.  James  Vaner  Helm,  18618  Birch  Ave., 
Akron,  IA  5 1001-8827. 

++++++++++++++++++++++++++++++ 
MAVERICK  WANTED:  JOSE  VILA  POOL  PARLOR 
WOOD  & KNOW  PROPS.  Would  purchase,  trade... 
whatever  you  want,  mercedtokn@aol.com  John  Hoffman, 
POB  723,  Merced,  CA  95341. 
++++++++++++++++++++++++++++++ 
WANTED:  PARK  CITY,  UTAH  tokens  wanted  by 
enthusiastic  collector.  Thanks  in  advance.  Linda  Roberts, 
1088  Rubio  St.,  Altadena,  CA  91001-2025. 
++++++++++++++++++++++++++++++ 


INFORMATION  FOR  ADVERTISERS 

Advertising  Restrictions 

All  advertisers  must  subscribe  to  the  TAMS  code  of  ethical 
standards.  The  editor  is  vested  with  the  right  to  reject  any  offered 
advertising  which  he  feels  is  not  in  keeping  with  the  best  objectives 
of  TAMS.  All  advertisers  must  supply  their  own  cuts  or  art  work, 
unless  other  arrangements  are  made.  All  ads  are  priced  on  a 
CASH  IN  ADVANCE  basis.  Further  information  regarding 
advertising  is  available  by  writing  to  the  editor. 

Classified  Advertising 

Each  member  may  submit  one  free  classified  ad,  up  to  a 
maximum  of  25  words,  per  issue.  Each  word  or  group  of  numbers 
counts  as  one  word,  as  does  the  zip  code.  Ads  larger  than  25 
words  are  accepted  but  payment  for  the  extra  words,  at  the  rate  of 
10£  per  word,  must  accompany  the  ad.  Ads  over  25  words  which 
are  not  accompanied  by  payment  will  be  edited  to  the  25  word  limit, 
without  exception. 

Mail  Bid  Ads 

It  is  recommended  that  closing  dates  in  mail  bid  ads  be  set  six 
weeks  following  the  listed  issue  date  in  which  it  is  to  be  inserted. 
While  the  Token  and  Medal  Society  endeavors  to  place  issues  in 
the  hands  of  its  members  no  later  than  three  weeks  following  the 
issue  date,  it  assumes  no  responsibility  for  doing  so.  All  mail  Lids 
must  include  any  rules  that  apply  to  that  sale.  The  term  "usual 
rules"  is  not  acceptable. 

Advertising  Rates 

(Please  note:  the  rates  listed  below  are  for  camera  ready  copy 
only.  There  is  an  extra  charge  for  layout  and  typing,  and 
arrangements  must  be  made  in  advance  with  the  editor.) 


SIZE 

CONTRACT  RATES 
1 ISSUE  3 ISSUES 

6 ISSUES 

1 Page 

$75.00 

$202.00 

$383.25 

1/2  Page 

$40.75 

$112.00 

$209.75 

1/4  Page 

$24.00 

$62.50 

$122.00 

1/8  Page 

$13.00 

$34.50 

$66.25 

Contract  rates  apply  only  when  the  same  advertisement  is  run 
for  the  length  of  the  contract.  If  ad  copy  is  changed  during  a 
contract,  an  additional  charge  will  be  made.  A second  color  is 
available  for  $50.00  per  ad. 

TAMS  offers  advertisers  the  option  of  having  loose  flyers 
inserted  into  mailings  of  the  TAMS  Journal.  Contact  the  editor  for 
rates. 

Publication  Deadlines 
Ad  Copy  To  Editor  Issue  Date 


1 December 
1 February 
1 April 
1 June 
1 August 
1 October 


1 February 
1 April 
1 June 
1 August 
1 October 
1 December 


The  editor  cannot  guarantee  insertion  of  any  advertising  copy 
received  after  the  deadlines  indicated,  nor  can  he  guarantee  th- 
accuracy  of  such  items. 


WANTED:  coins,  tokens,  medals  depicting  or  bearing 
mention  of  the  Blessed  Virgin.  Ed  Rochette,  Box  7083, 
Colorado  Springs,  CO  80933-7083.  edwardroch8@aol.com 
++++++++++++++++++++++++++++++ 
MILITARY  CLUB  TOKENS  wanted  by  collector.  Will 
purchase  or  trade.  Paul  Belschner,  1 1303  Woodson  Ave., 
Kensington,  MD  20895-1431. 

+ + + + + + + + + + + + + + + + + + + + + + + + + -i--i-  + + + 
GLASS  COMPANY  TOKENS  WANTED:  also  paper 
scrip  from  glass  manufacturers.  Top  dollar  paid  for  anything 
needed.  David  Schenkman,  Box  366,  Bryantown,  MD 
20617.  Email:  dave@tui1lehillbanio.com 
++++++++++++++++++++++++++++++ 
WANTED:  ALL  TOKENS  & SCRIPT  RELATED  TO: 
Any  Token  for  School  lunch  programs,  any  state,  email 
IAtoken@charter.net. 

++++++++++++++++++++++++++++++ 
Give  us  a call/email  if  you  like  Alaska  gold  pinches,  LPE 
gold  tokens,  AYPE  gold  tokens,  Hart  Oregon,  Idaho,  etc., 
gold  souvenirs.  Paul  Cunningham,  517-902-7072  cunning- 
hamchips@hotmail.com. 

+ + + + + + + -H--H-  + + + + + + + + + + + + + + 4-  + + J-i 

A Word  About  E-Mails 


Didn’t  get  an  answer  to  that  email  you  sent  off  last 
week?  Emails  do  get  lost  in  space  sometimes.  And  people 
may  leave  town  on  vacations  too.  Why  not  send  that 
email  again?  You  may  well  get  a response  this  time! 


TAMS 

MEDALS 


Membership  Medal $4.00 

Member  Bar 2.00 

Officer  Bar 5.00 

Past  Officer  Bar 4.00 

President  Bar 4.00 

Past  President  Bar 4.00 


All  orders,  regardless  of  size, 
must  include  $1.00  for  shipping 
expenses. 

Donald  Young 
560  Mariman  Ave, 
Harrodsburg,  KY  40330 


SO-CALLED  DOLLARS 
BOUGHT  AND  SOLD 

WANTED  SO-CALLED  DOLLARS 

SHIP  YOUR  SO-CALLED  DOLLARS  TO  US  AND 
RECEIVE  IMMEDIATE  PAYMENT. 

WRITE,  EMAIL  OR  CALL  TO  RECEIVE  THE 
LATEST  SO-CALLED  DOLLAR  PRICE  LIST! 

SO-CALLED  GUY  7737  FAIR  OAKS  BLVD., 
SUITE  250,  CARMICHAEL,  CA  95608 
(916)  955-2569  cshevlin85@hotmail.com 


Have  a question? 

Need  a quick  answer? 
call: 

Mark  Lighterman 
(407)  688-1456 
mlighter@bellsouth.net 

David  E.  Schenkman 
(301)  274-3441 
dave@turtlehillbanjo.com 

Paul  A.  Cunningham 

(517)  902-7072 

cunninghamchips@hotmail.com 


CHINESE-AMERICAN 

TOKENS 

Information  and  help  wanted.  I have  been 
working  on  the  West  Coast  series  for  several 
years  identifying  and  attributing  pieces  where  I 
can  and  compiling  lists  and  history  by  locality. 
Most  come  from  California,  Oregon  and 
Washington  but  many  other  states  as  well. 

Send  me  your  rubbings,  questions  and 
collection  lists.  All-Chinese  legends  are  o.k.  I 
can  attribute  and  translate  most  so  if  you  have  a 
problem  let  me  know.  I have  a few  pieces  to 
swap  and  will  also  buy. 

I don't  know  anything  about  Chinese  coins  or 
Siam  porcelains;  not  any  help  in  that  direction. 

Jerry  F.  Schimmel 
P.O.  Box  40888 
San  Francisco  CA  94140 


Highlighting....  • ••the  TAMS  Lineup  of  Publications 

Alaska  Tokens,  by  Ron  Benice 

Second  edition,  334  pages,  new  prices,  100s  of  photos;  hard  bound, 
recycled  paper.  Retail  $39.95;  members:  $32.00. 

Arkansas  Trade  Tokens,  by  Tom  H.  Robinson 

All  known  Arkansas  tokens  cataloged;  260  pages,  900  photos,  high  quality  cloth 
binding.  Retail:  $32.50;  members:  $26.00 

Bryan  Money,  by  Fred  Schomstein 

A totally  revised  rendition  of  Farran  Zerbe’s  famous  1926  work!  All  varieties 
pictured,  rarity  scale,  full  color,  hard  cover,  full  size  text,  hundreds  of  new  listings, 
dozens  of  period  cartoons;  full  color  dust  jacket.  Retail  $29.95,  members  $24.00. 

California  Tokens,  by  Charles  V.  Kappen 

TAMS'  all  time  best  seller!  1994  reprint.  Revised  index,  754  pages,  high  quality 
cloth  binding;  illustrated.  Retail:  $45.00;  members:  $36.00. 

Louisiana  Trade  Tokens,  by  Louis  Crawford  and  Glyn  Farber 

Second  edition,  highly  revised;  many  new  photos!  New  rarities,  hard  bound,  large 
format,  560  pages.  Retail:  $44.95,  member:  $36. 

The  Medals  of  Franklin  , by  Phil  W.  Greenslet 

Hundreds  of  popular  and  obscure  Franklin  issues.  232  pages,  large  format,  highest 
quality  cloth  binding.  Retail:  $39.95;  members:  $32.00. 

South  Carolina  Tokens,  by  Tony  Chibbaro 

Highly  acclaimed!  262  pages;  Highest  quality  cloth  binding,  1300+  photos, 
recycled  paper.  Retail:  $49.95;  member:  $39.95. 

Special  numbered  and  autographed  edition:  $75.00 

The  Tokens,  Checks,  Metallic  Tickets,  Passes  and  Tallies  of  the  British 

Caribbean  & Bermuda,  by  Bob  Lyall 

Award  winning!  High  quality  cloth,  210  pages,  450  photos.  Historical  info,  index, 
bibliography,  enamel  paper,  etc.  Retail:  $35.00;  member:  $28.00. 

Special,  numbered  and  autographed,  leather  bound  edition.  $75.00  net 

To  order:  add  $2.75  for  postage  and  shipping  per  book.  Make  checks  payable  to  1 he  Token  and 

Medal  Society.  Forward  to:  

y Mark  Lighterman 

5224  W.  State  Rd.  46,  #408 

Sanford,  FL  32771  


: TW:’' 


Although  Coins  magazine  turns  fifty 
in  2005,  there’s  one  more  ‘5’  not 
reflected  in  the  headline:  the  five  names 
Coins  had  during  its  early  years. 

From  the  contest-inflection  birth  name  in 
1955,  You  Name  It  (and  there  really  was  a 
contest  to  find  a name),  it  was  called  the 
Flying  Eaglet , Coin  News  and  Coin  Press , 
until,  finally,  the 


to 


from  Coins  Magazine ! 


permanent  moniker  Coins  was  bestowed 
on  it  after  it  arrived  in  lola,  WI  in  1962. 


Help  us  celebrate  by  taking  advantage  of 
our  Anniversary  Special... 5 big  issues  of 
Coins  magazine , plus  a BU  1955 
Jefferson  Nickel  and  a new  BU  2005 
Bison  Nickel  as 
gifts,  for  just 
$9.99.  U.S. 


Credit  Card  Customers  Dial  Toll-Free 

800-258-0929 

OFFER  ABBL9A 

MON.-FRI.  7 AM-8  PM;  SAT  8 AM-2  PM,  CST 


MAIL  WITH  PAYMENT  TO: 

Coins  magazine.  Offer  ABBL9A,  700  E.  State  St., 
lola.  WI  54990-0001.  Nickels  sent  on  receipt  of 
payment.  Allow  6-8  weeks  for  delivery  of  nickels. 
Write  for  non-U. S.  rates,  www.coinsmagazine.net 


u YES!  Enter  my  subscription  to  Coins  magazine  at  this  Special  Anniversary  rate  and  send  me  the  BU  1955 
Jefferson  Nickel  and  the  2005  BU  Bison  Nickel  5 issues  just $9.99 

-I  Check  or  Money  Order  J MasterCard  □ VISA  _l  Discover/Novus  U American  Express 

(to  Coins  magazine:  use  own  envelope) 


Name 

Address 

City 

State 


Credit  Card  No. 

Expires:  Mo.  Yr. 

Signature 

J Yes  LI  No  I want  to  receive  information,  offers  and  the 

Numismatic  eNewsletter  via  email.  The  e, Newsletter  is 
FREE  every  two  weeks! 


ABBL9A 


Phone  No. 

I mail  address 


Coin* 

www.colnsmagtzilie.net 


